












学校编码：10384                                分类号      密级        









硕  士  学  位  论  文 
厦门航空网络营销策略研究 
A Research on Xiamen Airlines’ Network Marketing Strategy 
 
廖 友 婧 
 
指 导 教 师 姓 名 ： 林 志 扬 教 授
专  业  名  称 ： 工商管理(MBA)
论 文 提 交 日 期 ： 2014 年 10  月
论 文 答 辩 时 间 ： 2014 年 11  月
学 位 授 予 日 期 ： 2014 年 12  月
 
答辩委员会主席：           





































另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的









































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 


























































The competition in Chinese aviation industry is quite fierce nowadays. The Chinese 
economic development is slowed down, however, the capacity of the aviation continues 
to grow faster than the growth of demand. Chinese government encourages the 
development of Low Cost Carrier, which will intensify the competition in aviation 
industry. Besides, the development of the High-speed Rail also has a significant impact 
on airline companies. As a traditional local airline company, Xiamen Airlines is facing a 
hard situation, and the most urgent problem is how to increase its own competitiveness.  
With the development of e-ticket, flight ticket is one of the earliest products that 
were sold through internet. With the rapid development of internet technology, internet is 
very widely used today and it has become a very important channel for selling flight 
tickets. As a result, Network Marketing has become the focus of airlines’ marketing 
strategy.  
This paper studies the theory of Network Marketing, and analyzes the current 
situation of Xiamen Airlines’ Network Marketing. After discovering its shortcomings, it 
comes to the conclusion as how to improve the Network Marketing of Xiamen Airlines.   
The paper is consisted of 5 parts. 
Chapter 1 introduces the background of the research, the meanings of writing this 
paper, the structure of this paper, as well as the study method. 
Chapter 2 first introduces the concept of Network Marketing, and then the 
characteristics and advantages of Network Marketing. The theory of Direct Response 
Marketing, Relationship Marketing and 4C theory are specially introduced. 
Chapter 3 analyzes the competition environment of the aviation industry in China 
from political, economical, social and technological aspects. It analyzes the current 
situation of Xiamen Airlines’ Network Marketing, and finds out its shortcomings. 
Chapter 4 proposes the strategy for improving Xiamen Airlines’ Network Marketing. 
From the customer aspect, Xiamen Airlines should provide characterized product based 
on consumers’ different characteristics, and put all resources together to provide one-stop 
service through its online channel. From cost aspect, Xiamen Airlines should minimize 
the monetary cost and non-monetary cost. From convenience aspect, the mobile channel 















part of marketing strategy. From communication aspect, first, is to attract customers’ 
interest to communicate with the company; second, is to improve the communication 
efficiency; third, is to ensure the execution of the outcome of mutual communication. 
Chapter 5 summarizes the achievement of the research, as well as the shortage of 
this paper. 
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2014 年 1 月发布的《中国互联网络发展状况统计报告》，截至 2013 年 12 月，我
国网民规模达 6.18 亿，全年共计新增网民 5358 万人，互联网普及率为 45.8%，




资料来源：《2014 年 CNNIC 第 33 次中国互联网络发展状况统计报告》，2013.12 
 
随着智能手机的普及，继电脑之后，手机成为另一个重要的网络沟通平台。
截至 2013 年 12 月，我国手机网民规模达 5 亿，较 2012 年底增加 8009 万




















资料来源：《2014 年 CNNIC 第 33 次中国互联网络发展状况统计报告》，2013.12 
 
随着互联网的迅速普及，各类与网络相关的产业也迅速发展，网络购物就是
其中之一。2013 年，中国网络购物用户规模达 3.02 亿人，使用率达到 48.9%，
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